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WHAT IS
Content marketing?
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Content Marketing
Explained

Content	
  marke+ng	
  is	
  the	
  most	
  recent	
  development	
  in	
  marke+ng	
  
strategy-­‐	
  develop	
  content	
  that	
  both	
  informs	
  and	
  educates	
  your	
  
prospects	
  without	
  any	
  overt	
  or	
  obvious	
  marke+ng	
  message.	
  
	
  
It’s	
  all	
  about	
  winning	
  your	
  prospect’s	
  a>en+on	
  and	
  trust	
  while	
  
establishing	
  you	
  as	
  a	
  content	
  expert,	
  eventually	
  winning	
  their	
  business.	
  
	
  
Content	
  marke+ng	
  has	
  virtually	
  exploded	
  since	
  it	
  came	
  on	
  the	
  
marke+ng	
  scene	
  in	
  2014.	
  Your	
  company	
  now	
  has	
  to	
  stand	
  out	
  in	
  its	
  
messaging	
  and	
  content	
  and	
  it	
  has	
  to	
  deliver	
  it	
  to	
  the	
  right	
  audience.	
  
	
  
Publishing	
  a	
  blog	
  that	
  is	
  regularly	
  updated	
  with	
  informa+ve	
  +ps	
  and	
  
educa+onal	
  content	
  can	
  be	
  a	
  challenge.	
  Pos+ng	
  regularly	
  is	
  a	
  must.	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  

Content	
  marke+ng	
  is	
  the	
  highest-­‐growth	
  and	
  most	
  discussed	
  
marke+ng	
  strategy.	
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“
60% of the typical purchase decision is 
now made before a customer ever 
contacts your company. Establishing 
yourself as an expert and info source 
is more important than ever.

- Rob Storey, RLS Group
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Step 1

	
  	
  
Don’t	
  start	
  your	
  content	
  marke+ng	
  calendar	
  with	
  how	
  many	
  blog	
  
posts	
  you’ll	
  need.	
  Start	
  by	
  lis+ng	
  all	
  of	
  the	
  topics	
  involving	
  your	
  
product	
  or	
  service	
  that	
  will	
  be	
  interes+ng	
  to	
  your	
  prospec+ve	
  and	
  
exis+ng	
  clients.	
  
	
  
Don’t	
  stop	
  genera+ng	
  ideas	
  un+l	
  your	
  list	
  is	
  at	
  least	
  20	
  –	
  30	
  ideas	
  
long.	
  Now	
  you	
  can	
  move	
  to	
  Step	
  2-­‐	
  but	
  set	
  aside	
  +me	
  in	
  the	
  future	
  
to	
  come	
  up	
  with	
  new	
  ideas	
  for	
  your	
  content.	
  
	
  

Stay	
  current	
  with	
  your	
  post	
  topics.	
  
Research	
  the	
  latest	
  trends	
  and	
  topics	
  in	
  
your	
  industry.	
  
	
  

List Blog Post Ideas
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Step 2

	
  	
  
Armed	
  with	
  some	
  great	
  ideas	
  for	
  your	
  blog,	
  the	
  next	
  step	
  is	
  to	
  
decide	
  how	
  frequently	
  you	
  will	
  publish	
  the	
  new	
  content	
  to	
  your	
  
blog.	
  	
  
	
  
Frequency	
  of	
  publishing	
  your	
  content	
  is	
  crucial	
  and	
  you’ll	
  want	
  to	
  
assess	
  realis+cally	
  that	
  you	
  have	
  the	
  resources	
  to	
  fulfill	
  your	
  content	
  
marke+ng	
  commitment.	
  
	
  
Best	
  prac+ce	
  is	
  to	
  start	
  off	
  slow	
  and	
  build	
  up	
  your	
  blog	
  post	
  
frequency.	
  Try	
  pos+ng	
  2	
  blogs	
  per	
  month	
  and	
  work	
  your	
  way	
  up	
  
ideally	
  to	
  once	
  per	
  week.	
  Remember	
  to	
  keep	
  your	
  content	
  fresh	
  and	
  
rela+ve.	
  
	
  
Schedule	
  complete?	
  Move	
  to	
  Step	
  3.	
  

If	
  you	
  don’t	
  have	
  the	
  resources	
  to	
  publish	
  
daily,	
  then	
  start	
  with	
  once	
  a	
  week	
  and	
  
increase	
  your	
  frequency.	
  
	
  

Plan Your Posting 
Schedule
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Step 3

	
  	
  
Now	
  that	
  you	
  have	
  developed	
  tons	
  of	
  new	
  and	
  relevant	
  content,	
  you	
  
just	
  need	
  to	
  drop	
  the	
  post	
  ideas	
  into	
  your	
  calendar.	
  
	
  
Here	
  are	
  some	
  useful	
  content	
  marke+ng	
  soXware	
  tools	
  that	
  will	
  
help	
  you	
  with	
  your	
  new	
  blogging	
  process	
  and	
  help	
  you	
  maintain	
  
your	
  blog	
  :	
  
	
  
•  Edit	
  Flow	
  -­‐	
  A	
  WordPress	
  plugin	
  that	
  is	
  100%	
  free.	
  A	
  very	
  

complete	
  turn-­‐key	
  solu+on	
  
•  GoSchedule	
  -­‐	
  A	
  great	
  content	
  calendar	
  app	
  that	
  works	
  on	
  all	
  

pla^orms	
  
•  Editorial	
  Calendar	
  -­‐	
  another	
  Wordpress	
  plugin	
  that	
  is	
  helpful.	
  

Here’s	
  a	
  demo	
  link.	
  
•  Content	
  DJ	
  -­‐	
  an	
  editorial	
  tool	
  that	
  also	
  manages	
  your	
  social	
  

media	
  posts.	
  Starts	
  at	
  $29	
  per	
  month.	
  
•  Use	
  Google	
  Calendar	
  
•  Create	
  a	
  spreadsheet	
  –	
  share	
  it	
  in	
  Dropbox	
  with	
  other	
  

par+cipants.	
  
•  Use	
  pen	
  &	
  paper	
  or	
  a	
  whiteboard	
  to	
  post	
  your	
  calendar	
  to	
  

Put Your Ideas Into 
Your Calendar
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CONCLUSION

Content	
  Marke+ng	
  con+nues	
  to	
  be	
  the	
  biggest	
  shiX	
  in	
  marke+ng	
  
communica+ons	
  today.	
  
	
  
With	
  this	
  shiX	
  comes	
  a	
  mul+tude	
  of	
  content	
  that	
  is	
  available	
  to	
  
prospec+ve	
  clients	
  and	
  customers.	
  Blogging	
  without	
  a	
  concise	
  and	
  
targeted	
  message	
  no	
  longer	
  works.	
  Today’s	
  blog	
  has	
  to	
  be	
  well-­‐wri>en,	
  
informa+ve,	
  and	
  perceived	
  as	
  valuable	
  informa+on	
  to	
  your	
  audience.	
  
Delivery	
  of	
  quality	
  content	
  to	
  the	
  right	
  audience	
  is	
  the	
  key	
  to	
  the	
  future	
  
in	
  marke+ng	
  communica+ons.	
  	
  

what really decides consumers to buy 
or not to buy is the content of your 
advertising not its form.

- David Ogilvy
“

Invest	
  in	
  quality	
  content	
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Have questions or comments?
Contact us below.

RLS Group is a full-service advertising  & marketing agency 
offering website design, branding, SEO, public relations, 
content marketing, and social media marketing located in 
Jacksonville, Florida.
904.342.6479
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